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Goodbye, compact 

discs 

２７年の後、CD の時代は終わりを迎えよう

としている 

It's no secret that the music industry is in ill health, 

plagued by internet piracy and falling album sales. Ever 

since the Napster website introduced the idea of 

downloading songs for free, the major record labels 

have been desperately trying to keep up with a 

technology that seems to make its own rules. Earlier this 

year, British band ‘Florence and the Machine’ entered 

the UK music charts at number 16, having sold just 64 

singles. One particularly surprised journalist announced, 

“CDs are no longer dying ... they're officially dead.”  
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Ned Taylor, a London-based record collector, owns over 

600 CD albums. Despite having an mp3 player, he prefers 

the traditional way of buying music. “I still like the 

excitement of going to a record shop and browsing,” he 

explains. “Looking at the pictures on the sleeves and 

imagining what the songs sound like – you take it more 

seriously than when you listen online.” Taylor, 31, is 

increasingly in the minority. As record and CD sales 

plummet, mp3 downloads and “streaming” websites like 

Youtube and Spotify are booming. Physical format sales 

(CDs and vinyl records) are at an all-time low, making up 

just 2% of total music sales. 

Spotify (www.spotify.com), founded by Swedish 

entrepreneurs Daniel Ek and Martin Lorentzon, is an 

online jukebox that gives users instant access to over six 

million songs at a click of the button. Legal and free, the 

website seems set to take over from the iPod as the 

main way that younger listeners access music. Instead of 

paying to buy a CD or to download an mp3, all that 

Spotify users need to do is log on and pick a song. The 

website is financed through advertising, and there are 

radio-like advertisements between songs. 

In many respects, this is good news for record 

companies and musicians. The popularity of streaming 

websites, which generally oppose piracy and pay the 

owners of the music, has led to a drop in illegal file-

sharing. But not all musicians and music fans are thrilled. 

to be plagued by 苦しめられる 

record label レコード会社 

to browse あさる 

to plummet 急降下する 

booming 人気が急上昇している 

to be set to do 

something 

何かに取り掛かる 
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Dan McKean, 25, plays lead guitar and sings in a London-

based band called ‘The A-Train’. A dedicated CD collector, 

he says, “the only mp3s I listen to are the ones that 

people send me when they want me to hear something.” 

His band’s first single, ‘Black And White Memories’, was 

released last month on CD. “Although they're seen as a 

dying format, we're all used to buying CDs, and we 

prefer listening to music on the stereo to listening on the 

computer.” Like Ned Taylor, McKean enjoys “admiring 

the packaging and the smell” of the physical item, and 

likes “reading the sleeve while listening to the music, or 

on the way back from the shops, sitting on the bus.” He 

admits that “it's old fashioned” but The A-Train 

specifically chose the CD format when releasing their 

single. “We'd like people to get from the single what we 

got from our favourite records: not just the music, but 

seeing all the credits and who did the production, and 

reading who's thanked in the ‘Thank you’ section.”  

But it's telling that even McKean is moving with the 

times. His band's label and distributors struggled to get 

the CDs stocked in many of the more up-to-date shops, 

who informed them that CD singles were no longer a 

priority. “Our next single is going to be a download-only 

release, and I guess that that's saying something.”  

piracy 海賊行為 

a dying format 死に掛けの型 

record sleeve レコードジャケット 

production 製作 

distributors 配給者 

up-to-date 最新式の 

 

 

 

 

 

 

Dancing the night 

away 

リンディ・ホップの再生 

In the late 1990s, the American clothes company GAP 

ran a series of television commercials that summed up 

its image: no nonsense, affordable and effortless. Their 

“Khaki Swing” advert featured a group of young men and 

women wearing plain khaki trousers, dancing to the 

sound of an old record. 

GAP was founded in 1969, and it specialised in what was 

a “basic” look of jeans and white cotton T-shirts. The 

retailers quickly became the favourite clothing brand for 

confident and stylish people who were happy to keep 

things simple. There are over 3,000 GAP stores 

worldwide, each selling shirts, trousers, jackets and 

socks that are probably as classic (and as typically 

American) as the contents of James Dean's wardrobe. 
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When GAP's khaki commercial was first broadcast in 

1998, the electronic sounds of “garage”, “jungle” and 

“drum and bass” music still dominated the UK dance 

floors. Justin Kerrigan's movie ‘Human Traffic’ (1999) 

vividly captures the mood of the time: the film tells the 

story of a group of friends in Cardiff, Wales, who spend a 

weekend going to one nightclub or party after another.  

to sum something up ～を要約する 

no nonsense image 質素な格好 
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Meanwhile, the “indie” or “alternative” music scene was 

booming. Bands such as Nick Cave and the Bad Seeds, 

the Smashing Pumpkins and Radiohead were climbing up 

the charts, and concert venues like the Monarch and the 

Scala in London heaved with “moshing” fans. 

(“Moshing” is the act of jumping up and down in front of 

the stage, swinging your head, trying to keep in time 

with the music.) If the young people of Britain were 

dancing at all, it was a very different kind of dance to the 

elegant, jazz-influenced movements of the Lindy Hop 

dance, which GAP helped to bring back with its “Khaki 

Swing” advertising campaign. 
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The Lindy Hop has a long and distinguished history. It 

was closely based on the famous Charleston dance that 

originated in South Carolina after the First World War. 

According to dance historians, it was named after the 

explorer and inventor Charles Lindberg's flight across the 

Atlantic in 1927. Throughout the decades, the Lindy Hop 

has remained popular among swing and rock and roll 

music fans, appearing on television programmes like 

‘M*A*S*H’ and ‘I Love Lucy’. Many of its younger 

enthusiasts, however, first saw it in the 1985 science 

fiction film ‘Back to the Future’, or in the 1998 GAP 

advert. 

affordable 手ごろな 

khaki trousers カーキ色のズボン 

retailers 小売商人 

to heave with ～で膨らむ 

venue 開催地 

 

Over the last few years, the Lindy (as its dancers call it) 

has experienced a revival. London venues like the 100 

Club and Cecil Sharpe House offer dance classes, while 

many smaller pubs and bars have started to hold swing 

dancing nights. Viva Cake, one of the first of this new 

generation of dance organisers, holds nights in the 

underground recreation hall of a church in London’s 

King's Cross area, where waitresses on roller skates 

serve tea and homemade cakes. 

“I really love it,” says Olly, 28, who has been dancing for 

three years. “It was hard to learn the steps at first, but 

now I can concentrate on doing more with my moves.” 

His partner Milly, 29, agrees. “It is hard at first, but it's a 

matter of carrying on till you get it right – that's when it 

becomes fun.” 

The Lindy Hop is still on the rise, and dance holidays to 

venues outside the city are becoming more and more 

trendy. It's fascinating to see a dance form that first 

flourished over 70 years ago filling clubs and bars today. 

Like the khaki trouser, simple things never go out of 

fashion. 

enthusiast 熱狂者 

dance organiser ダンスの組織運営者 

to flourish 繁栄する 
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Bob Dylan's changes 

「ビート」世代の反逆者から音楽界の長老へ 

 

Bob Dylan is one of the world's most respected 

musicians. Born on 24 May 1941, the American singer 

has surprised, shocked, angered and delighted his 

listeners, ever since he released his first collection of 

songs at the age of 21. Since then, he has completed 33 

studio albums (seven of which reached number one in 

the UK charts), and has written two books. He has also 

appeared in several films, including Sam Peckinpah's 

masterpiece, ‘Pat Garrett and Billy the Kid’ (1973), and 

his own four-hour concert movie, ‘Renaldo and Clara’ 

(1978). Recently, Dylan has established himself as a radio 

personality, presenting his endlessly witty show, ‘Theme 

Time Radio Hour’. It is a marvel how he has the time (not 

to mention the energy) to perform over 100 concerts 

every year, travelling around the world to share his 

music with his fans.  

Dylan's songs have always been challenging. Many 

musicians and critics have praised his imaginative lyrics, 

which combine the simplicity and strangeness of 

American folk music with the brains and self-awareness 

of the 20th Century “Beat” movement. 

 

witty 機知に富んだ 

marvel 驚嘆すべきこと 

prominence 卓越 

radical 過激な 

obscene みだらな 

stiff values 型にはまった価値観 

forefront 中心 

activist 活動家 

 

 

Image copyright Yo Zushi 2009 

 

The “beatniks”, as “Beat” poets and writers like Allen 

Ginsberg were known, were a group of young men and 

women who came to prominence in the 1950s. They 

were well-read, interested in Eastern philosophy and 

often thought of as radical or obscene. Ginsberg and his 

friends (such as writers William Burroughs and Jack 

Kerouac) laughed at the stiff values of American society 

after the Second World War, preferring to make up their 

own rules. Dylan wrote in his autobiography that he 

found their kind of rebellion exciting and heroic: 

Kerouac's novel, ‘On the Road’, was one of his favourites 

as a teenager. 

As a young man, Dylan was at the very forefront of a 

revolution in rock music. Magazines such as ‘Rolling 

Stone’ would place him alongside the world's great poets 

and political figures. In 1963, Bob Dylan played at the 

March on Washington civil rights rally where activist and 

preacher Martin Luther King made his legendary “I have 

a dream” speech. The fact that he did not seem out of 

place, shows how highly he was regarded by politically-

minded Americans. Songs like “Blowing in the Wind” and 
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“The Lonesome Death of Hattie Carroll” remain some of 

the most powerful anthems of the left wing. 

After converting to evangelical Christianity in the late 

1970s, Dylan moved further and further away from his 

idealistic roots. ‘Slow Train Coming’ (1979) was an angry 

religious album that seemed to sabotage its often 

exhilarating musical arrangements with one-

dimensional, angry lyrics. ‘Infidels’ (1984) 

wholeheartedly absorbed 1980s office culture, complete 

with the sexist attitudes of the time. In ‘Sweetheart like 

You’, he sings to an imaginary colleague: “A woman like 

you should be at home, that's where you belong.” 

In more recent years, Dylan seems to have rediscovered 

a more positive attitude. He has mellowed with age. His 

music is now much lighter and very relaxed, and it is 

often as brilliant as the best of his highly regarded 1960s 

work. His next release (scheduled for release this year) is 

a Christmas album entitled ‘Christmas in the Heart’, with 

all profits going to a charity. Perhaps this is a natural 

progression. In the last 40 years, he has turned from an 

outsider (or “Beat” rebel) into an elder statesman of rock. 

Let's see how he develops over the next decade. 

anthems 聖歌 

evangelical Christianity 福音的キリスト教 

to sabotage 破壊する 

one-dimensional 単次元の 

to mellow 柔らかくなる 
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