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The Glastonbury  

Catwalk イギリスの夏は、テントで過ごす音楽フェスティバルの夜なしには完成しません   

 

The catwalk is mud, Christian 

Louboutin high heels are replaced 
with Hunter wellington boots, and 
you don’t have to be an A-list 
celebrity to have a front row seat 
here. I’m talking about Glastonbury 
Festival. A summer in England is not 
complete without a night in a tent at 
a music festival. The toilets are 
unbearable, the mud is ankle deep 
and the only shower you will get is 
the rain, yet each year Glastonbury 
sells out of tickets. 177,000 people 
came to the festival this year. Each 
person paid £175 (JPY27,000) for a 
ticket, even though the British 
economy is in decline. This could be 
because of Glastonbury’s long 
standing reputation, or because it is 
the biggest festival in Britain. Either 
way, fashion at Glastonbury is a key 
indicator of what ‘looks’ are likely to 
stay for the rest of the summer. 
 
Festival fever started in the 1960s 
with Monterey Pop Festival in 
California. 200,000 people turned up 
to the festival to see artists such as 
Jimi Hendrix and The Who. In 1970, 
just one year after Hendrix died, 

Glastonbury Festival was started by 
a farmer, Michael Eavis, on his farm 
in the South West of England. 
Countless photos still show the 
connection between music and 
fashion since that time. And today, 
you can’t pick up a magazine 
without seeing images of festival 
fashion. An image of supermodel 
Kate Moss at Glastonbury, wearing 
Hunter wellies and denim hot-pants 
is most iconic. It’s a fashion trend 
that has dominated festival style 
ever since. 

 

Lily Allen 

Similarly, pop singer Lily Allen was 
spotted making her way through the 
mud at Glastonbury a few years ago, 
wearing a ball gown and trainers. 
This ‘look’ made its way from the 
muddy fields of Glastonbury into 
high street shops. British fashion 
store New Look even asked Lily Allen 
to design her own range of dresses 
to go on sale. 

wellington 
boots 

ゴム製の膝丈のブ

ーツ 

unbearable 絶えられない 

key 
indicator 

カギとなる指針 

‘look’ 格好 

Iconic 偶像的 

fashion 
trend 

ファッションの流

行 

 



 

 

 

 

© curzonenglish.com 2009 

 

 

 

 

 

 

 

 

 

 

 

 

 

This year however, Lily wore a pink 
wig and a precariously low cut jump 
suit. Lily’s appearance at the festival 
this year still provoked interest with 
the public, and she wore one white 
glove as a tribute to Michael 
Jackson. Another singer, Lady Gaga, 
made the headlines with an 
extravagant silver-mirrored, corset 
dress, and left the rest of the 
Glastonbury-goers feeling a bit drab. 

But it’s not just the performers who 
are putting an effort into choosing 
their festival wardrobe. Thousands 
of people spend a fortune each year 
on clothes and accessories, just to fit 
the festival style. Top of the fashion 
list are Hunter wellingtons costing 
£60; seen on the British Prime 
Minister’s wife Sarah Brown, who 
made a brief appearance at 
Glastonbury this year with  
supermodel Naomi Campbell.   

The controversial model’s feet were 
definitely dry in a pair of Jimmy 
Choo crocodile print wellies. In 
collaboration with Hunter, they 
were priced at £250 a pair and were 
very popular with celebrities at this 
year’s festival. Sold only through the 
Jimmy  

 

 

 

 

 

 

 

 

 

 

 

 

 

Choo website, demands were so 
high that customers were being 
asked to join a waiting list a month 
before they even came on sale. BBC 
Radio DJ Jo Whiley, and trendsetter 
Pixie Geldolf were just a few people 
seen getting their Jimmy Choo 
wellies muddy in June.   

Barbour jackets are another festival 
‘must-have’. The waterproof coats 
and jackets - normally associated 
with British farming - are ideal for 
the usual rain showers and muddy 
ground. In fact, the Liberty’s of 
London department store sold out of 
men’s Barbour jackets weeks in 
advance of Glastonbury Festival.  

Traditionally known for bad weather 
and mud - Glastonbury has a lot to 
offer: a wedding chapel, a cinema, a 
circus and a crèche. You can even 
hire a traditional tipi which is 
handmade and much more luxurious 
than a normal tent. And if your back 
hurts after carrying your clothes 
across the fields of Glastonbury, you 
can pay £50 (JPY8000) to have a 
massage in the comfort of your own 
tipi.  
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Adidas tuxedo  

for dinner? 
ファッションとスポーツウエアの組み合わせ。ニューヨークからロンドンへ 

 

Jeremy Scott is a New York-based fashion designer, 

popular among pop stars and film stars alike. His recent 
collection for Adidas is one of many collaborations that 
bridge the gap between high fashion and everyday 
sportswear. The ‘Originals by Originals’ concept is for 
designers to take Adidas garments and make them their 
own, while keeping the famous Adidas logo. Jeremy Scott 
has done just this. His collection, which went on sale in 
February this year, included a tuxedo jacket in sportswear 
fabric and baggy, sequined, cropped trousers to match. 
Serge from indie band Kasabian sported one of Scott’s 
leopard print tracksuit tops on stage at Glastonbury 
Festival, with the Adidas logo stamped across the back. This 
lead guitarist is an unlikely candidate for sportswear but the 
collection merged the best of Adidas and Jeremy Scott 
together. 

Back in 2005, Stella McCartney’s decision to design a 
women’s collection for Adidas, influenced this trend. Her 
designs took sportswear and made it appeal to a wider 
audience. It became more acceptable to wear sportswear 
clothing teamed with designer garments. The comfort and 
versatility of the materials Adidas use were teamed with 
Stella McCartney’s designs. This made them into everyday 
clothing - no longer worn just to the gym.  

McCartney makes it known to all that she is firmly against 
using any animal products such as leather, and her Adidas 
collections respect this belief. She also designed a range of 
t-shirts for charity event Comic Relief earlier in the year, 
which were made from organic cotton and were 100% 
Fairtrade certified. The designs took photographs of 
famous people, taken by McCartney’s sister Mary, and 
added humour to them. Over half of the proceeds went to 
charity.  
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“From a designer’s point of view, I like it most 
that I’m working on performance wear that is 
completely different from my other ready-to-
wear collections”, McCartney says. “It’s 
challenging in a completely different way and 
I see the Adidas by Stella McCartney 
collection as something that completely 
improves a woman’s life.”  
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Serge Pizzorno 

Never afraid to be controversial, McCartney ditched using 
professional models for the ‘Adidas by Stella McCartney’ 
Autumn-Winter ‘09 catwalk, during London Fashion Week. 
She used athletes instead of models to show the garments. 
Maria Kirilenko, tennis champion, was one of the women 
seen modelling the collection. 

Another meeting of fashion and sport comes from tennis. 
Originally associated with the game of tennis, the Fred 
Perry polo shirt has changed in many ways since its 
sportswear days. Launched at the Wimbledon tennis 
competition in 1952, the polo shirt was named after tennis 
world champion Frederick John Perry (1909-1995), and was 
an immediate success. The instantly recognisable laurel 
logo is based on the old symbol for the Wimbledon tennis 

championship. However, in the early 1950s the shirts were 
only available in white. The British ‘Mods’ gangs of the late 
1950s took a liking to these polo shirts and created a 
demand for them in a more varied colour palette. Since 
then, Fred Perry polo shirts have been a symbol of ‘Mod’ 
fashion and less associated with sport. In recent months, 
bands and singers like Blur, The Specials and Gwen Stefani 
have ensured that the Fred Perry brand is still as popular 
today off the tennis courts. 
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Strum with style  
ヨーロッパのファッション各

社は、作品を多彩にしていま

す 

 

 

 

 

 
 

Do you want to 'rock out' 

while still looking great? Now you 
can with a new accessory from 
Chanel – a black guitar with nylon 
strings.  This instrument was seen on 
the catwalk during Paris Fashion 
Week Spring/Summer '09.  And this 
guitar has a special feature – a 
contour for your arm, to improve 
comfort while playing. It might be 
worth buying it just for the padded 
white leather bag and strap - with 
the famous Coco Chanel icon of 
course. This is the latest in new 
accessories that Chanel has paraded 
on the catwalk. Previous items 
include skis and snowboards, tennis 
rackets with Chanel tennis balls, and 
even a ‘couture’ bicycle, so you can 
ride the streets of Paris in style. 
However, these items come with the 
Chanel price tag, and to buy a 
Chanel guitar you need £2800 
(JPY450,000). The English singer 
Victoria Beckham was spotted on 
holiday with Chanel skis in 2007.  
 
Coco Chanel (1883-1971) is known 
for being innovative and pioneering, 
designing clothing for women that 
was simple and comfortable. She 
threw away the idea of the corset, 
and introduced what were 
considered ‘poor’ fabrics, such as 
jersey, into luxury items of clothing. 
Coco Chanel‘s ideas were considered 
modernist, and when designer Karl 
Lagerfeld took over Chanel he kept 
up this tradition. Today, Chanel is 
still innovative and pioneering, using 
the latest technology and making it 
Chanel. A Chanel ‘personal 
transporter’ scooter was auctioned 
in May for £40,000 (JPY6,000,000), 

at an AIDS benefit gala in Cannes, 
France. This mode of transport, 
resembling a scooter, was auctioned 
as part of a fund raising event for 
AIDs research. The cutting edge 
feature is that it’s electric, and the 
battery lasts for up to 12 miles – 
making it eco-friendly as well as 
stylish.  

 

 
Louis Vuitton is also branching out 
from handbags, jewellery and 
clothing, and has launched the Louis 
Vuitton ‘Soundwalk’ music player.  
Their first MP3 audio guide can now 
be downloaded from the website 
and used as a guide to get a feel for 
a new city. For a taste of luxury, you 
can even buy a Bang & Oulfsen mp3 
player with a custom-made Louis 
Vuitton leather case. Other design 

houses are also involved with 
modern technology. In 2007, Prada 
teamed up with LG to bring out the 
first Prada mobile phone. A year 
later this was later copied by Dior, 
who brought out their own phone - 
costing a whopping £3000 
(JPY470,000).  
 

 

Chanel have topped this once again 
however, after their designer Karl 
Lagerfeld dressed Barbie dolls in 
Chanel clothes for Barbie’s 50

th
 

birthday. Lagerfeld also got involved 
with the French music scene after 
featuring on track ‘Rondo Parisiano’ 
by ‘Something A La Mode’. Although 
it was his voice they were after, not 
the Chanel guitar. 
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